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Abstract

Scientific literature on tourism translation has grown considerably over the last two
decades. In this study, we propose a bibliographic review that allows us to discern
the main trends addressed so far from the perspective of translatology. Among them,
we should highlight the contributions related to the translation of culturemes and
gastronomic terms, but also other studies focused on new types of tourism. Further-
more, we will reflect on the challenges that translators will face in the coming years,
in an era characterised by artificial intelligence.
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Resumen

La literatura cientifica en torno a la traduccion turistica ha aumentado considera-
blemente en las ultimas dos décadas. En este estudio, proponemos una revision
bibliografica que nos permita discernir las principales tendencias abordadas hasta el
momento desde la perspectiva de la traductologia. Entre ellas, debemos destacar las
contribuciones relacionadas con la traduccion de culturemas y de términos gastro-
nomicos, pero también otros estudios centrados en nuevas modalidades turisticas.
Asimismo, reflexionaremos sobre los retos a los que el traductor debera hacer frente
en los proximos afos, en una era caracterizada por la inteligencia artificial.

Palabras clave: Discurso turistico; Traduccion turistica; Traductologia; Turismo.

1. Introduction

Tourism is undoubtedly an important sector in the Spanish and interna-
tional economy, with its own discourse, which often uses rhetorical strat-
egies to encourage tourists to visit the region and take part in different
activities. It is also a discourse that adapts to a wide range of situations and
textual genres, especially at a time when tourism promotion is being car-
ried out through new ways, such as social networks.

In this context, and before continuing, we consider it relevant to include
the definition of tourism proposed by UN Tourism (n.d.), which describes
it as:

[...] asocial, cultural and economic phenomenon which entails the move-
ment of people to countries or places outside their usual environment for
personal or business/professional purposes. These people are called visi-
tors (which may be either tourists or excursionists; residents or non-resi-
dents) and tourism has to do with their activities, some of which involve
tourism expenditure.

It is well known that this activity is a fundamental factor in the social and
economic development of countries and their regions. According to the
Spanish Cuenta Satélite de Turismo de Espana, carried out by the National
Institute of Statistics (Instituto Nacional de Estadistica, INE) (2024), tour-
ism in Spain reached 184.002 billion euros in 2023, which translates into
12.3% of the national GDP. Tourism is undoubtedly exceeding pre-pan-
demic figures, which were already breaking records. As we will see in the
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following pages, in 2024 Spain received 93.799 billion international tour-
ists (INE 2025b), which demonstrates its appeal to foreign visitors.

In this context, new forms of tourism have emerged that seek to expand
the current offering, attract visitors and involve them in the activities avail-
able at the destination. To this end, a specific discourse has been devel-
oped. It is informative but evocative, with terminological transfers between
different fields (Calvi 2016) and framed within numerous textual genres
that ultimately modulate it in accordance with their conventions.

Effective multilingual and intercultural communication in this context
are essential for attracting potential tourists before they make their final
choice of destination and during their stay. This is why translation plays
a key role from the outset, from promotion on social media, websites and
smartphone apps, to the information provided at the hotel and at the mon-
uments to be visited, including any synchronous or asynchronous virtual
tours that may be offered. As Policastro Ponce (2024: xv1I) points out:

Gracias a la labor traductora, el viajero tiene la posibilidad de inmiscuirse

en una experiencia cautivadora de interaccion con diversas manifesta-

ciones culturales, perpetuando la nociéon de que la traduccién turistica

constituye un vinculo indiscutible entre la riqueza cultural y la eficacia
comunicativa.

This, in addition to the increase in the number of studies on tourism trans-
lation in recent years, leads us to wonder about the current state of scien-
tific literature on this type of translation. Therefore, we aim to present the
main trends in the study of tourism translation over the last few decades
through a literature review and to consider the possible challenges that
may arise in the future.

2. Some facts about the current situation of tourism in Spain

Tourism is an activity that has existed for centuries. As Leiper (1983: 277)
points out, the word ‘tourism’ first appeared in the Oxford English Dictionary
in 1811, and its etymology comes from Greek:

The root or etymology, according to that and other dictionaries, is the
Greek word for a tool used in describing a circle. In a sense, tourism
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intrinsically involves a circular itinerary in that tourists return to their
point of origin, home. (Leiper 1983: 277)

As Rozo Bellon (2024: 283) indicates, the first signs of modern tourism
appeared at the beginning of the 17" century with the Grand Tour, in other
words, the travels of young English and European aristocrats who set off
on journeys lasting one to three years to discover new artistic and cultural
expressions in Western Europe.

In fact, the evolution of tourism and its study have been the subject
of research by specialists. Ardila (2015) points to the existence of two
main schools of thought regarding the implications of tourism: the eternist
school and the historic-evolutionary school. Both have proposed their own
stages in the history of tourism, although “no son definidas ni ocurren
simultaneamente en todas partes, dada la complejidad de esta actividad”
(Ardila 2015: 145).

Naturally tourism has evolved considerably since the Grand Tour to cur-
rent tourism, becoming a much more democratised activity, with unprec-
edented figures in countries such as Spain and a wide range of options.
Indeed, as we mentioned in the introduction to this article, tourism activ-
ity in Spain reached 184.002 billion euros in 2023, which translated into
12.3% of the national GDP (INE 2024). In fact, in our country, tourism
figures have improved significantly compared to 2019. The number of tour-
ists visiting Spain has risen from 83.7 million in 2019 to 93.799 million in
2024 (INE 2020, 2025b), showing a remarkable recovery from the situation
caused by the COVID-19 pandemic and the resulting mobility restrictions.

According to data from the INE (2025b), the countries that visited
Spain the most in 2024 were the United Kingdom (18.40 million people),
followed by France (12.98 million), Germany (11.93 million) and Italy (5.43
million), which together accounted for just over 48.75 million interna-
tional visitors. The most visited autonomous communities by foreign tour-
ists are Catalonia (19.93 million), the Balearic Islands (15.31 million), the
Canary Islands (15.22 million) and Andalusia (13.59 million) (INE 2025b).
Furthermore, according to the INE’s Encuesta de Gasto Turistico (2025a),
total expenditure reached 126,282 million euros, an increase of 16.1% over
the previous year, with an average expenditure per tourist of 1,441 euros
and an average daily expenditure of 159 euros.
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With regard to the reasons for travel, the INE (2025¢) indicates that
the category “Leisure, recreation and holidays” was the preferred option
(81.049 million tourists), while “Business, professional reasons” was
chosen by 5.148 million people. The option “Other reasons” was chosen
by 7.561 million people. These tourists mainly arrived via Spanish airports
(77119 million), followed by roads (14.256 million), ports (2.104 million)
and rail (279,145) (INE 2025d).

As we have seen, tourism plays a key role in our economy. There are
various types of tourism and activities on offer, some of which have been
boosted in recent years, especially after the COVID-19 pandemic, such as
nature tourism (Capdepon Frias 2023) and sustainable tourism, although
with mixed results (Rivera Garcia & Pastor Ruiz 2024: 81), since their con-
tribution to sustainability could depend on “si logra convertirse en una
actividad respetuosa del entorno y sus pilares fundamentales, al conectarse
con la calidad, continuidad y equilibrio en la btisqueda de la mejora con-
tinua de la vida de la poblacion local” (Falconi-Yépez et al. 2024: 1527).
This quest for sustainability in tourism has led to the inclusion of some
related targets in the Sustainable Development Goals (UN n.d.), such as:

— Target 8.9: “By 2030, devise and implement policies to promote sus-
tainable tourism that creates jobs and promotes local culture and
products”.

— Target 12.B: “Develop and implement tools to monitor sustainable
development impacts for sustainable tourism that creates jobs and
promotes local culture and products”.

— Target 14.7: "By 2030, increase the economic benefits to Small
Island developing States and least developed countries from the
sustainable use of marine resources, including through sustainable
management of fisheries, aquaculture and tourism”.

This has also led to the creation of Spain’s 2030 Sustainable Tourism
Strategy, which aims to base tourism growth on the following principles:
socio-economic growth, preservation of natural and cultural values, social
benefit, participation and governance, permanent adaptation and leader-
ship (Spanish Ministerio de Industria y Turismo n.d.).
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We are undoubtedly experiencing a positive moment for the tourism
sector. The variety of activities and genres leads to a hybridisation of its
discourse and a series of challenges for its translation, many of which have
already been analysed, with varying degrees of attention, from the perspec-
tive of translatology.

3. Trends in research on tourism translation and discourse

Linguistic and philological reflection on tourism discourse has a tradition
spanning more than three decades, with a significant number of authors
and contributions that have approached tourism discourse and genres from
different angles, initially from a general perspective and, in recent years,
from a much more focused perspective on specific aspects or a particular
type of tourism.

From a broad perspective, analysing the characteristics of tourism dis-
course, we highlight the contributions of Dann (1996), Calvi (2000, 20064,
2006b, 2016), Gotti (2006), Aragon Cobo, Eurrutia Cavero & Planelles
Ivanez (2006), Nigro (2006), Calvi & Bonomi (2008), Bugnot (2009), Calvi
& Mapelli (2011) and Liverani & Canals (2011). For her part, Borrueco
Rosa (2006b) edited a collective monograph on linguistic specialisation in
the tourism sector; Sanmartin Sdez (2012) on tourism discourse used on
the internet, and, recently, Duran Mufioz & Jiménez Navarro (2024) have
coordinated a monograph on adventure tourism discourse.

From this linguistic perspective, some very interesting contributions
have been made, such as that of Chierichetti, Garofalo & Mapelli (2019:
3). These authors propose approaching tourist discourse from an ecolin-
guistic perspective, given the interaction between this discourse and its
environment of use, since “los recursos léxico-gramaticales y retdricos de
la comunicacion turistica estan profundamente moldeados por el escenario
fisico, cultural y social en el que se promociona o se realiza la experiencia
del viaje” (Chierichetti, Garofalo & Mapelli 2019: 4). On the other hand,
focusing on this discourse from a communicative perspective, we find the
studies by Boyer & Viallon (1994) and Baider, Burger & Goutsos (2004).

If we consider other approaches, we highlight the studies by Calvi
(2006a) on cultural terms and by Calvi & Mapelli (2010) on the presence
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of cultural terms on tourism websites. From a linguistic perspective and
in relation to the image of tourist destinations, Cantéon Rodriguez (2020)
addresses the identity and images of Spain in French tourism blogs and
the representations of Andalusia in blogs (2021), a genre also analysed by
Deseilligny & Ange (2011). In relation to lexicon and terminology, it is
worth highlighting the contribution of Eurrutia Cavero (2012) on the lex-
icon of transport and management from a semantic perspective in French
and Spanish, as well as the studies by Lopez Santiago (2016) on the analysis
of the lexicon of rooms in the promotion of French and Canadian hotels
on the internet; the names of alternative tourism in French (2018) and the
lexicon of religious tourism (2019). Focusing on linguistic variation, we
would highlight the contribution by Estornell Pons (2021) on codification
and lexical variation in active tourism, and by Planelles Ivanez (2016) on
synonymy and neology in French tourism discourse.

Similarly, studies focusing on persuasion in tourism discourse are
also noteworthy, including that of Suau Jiménez (2011), which focuses
on institutional websites through interpersonal metadiscourse, and that
on the discursive construction of subjectivity in travellers’ complaints on
TripAdvisor (2017); by Soto Almela (2017) on cognitive, sensory and affec-
tive verbs in the promotional discourse of Spanish institutional websites,
and by Goethals & Segers (2021) focusing on adjectivisation in Turespana
brochures and the Minube guide.

Regarding the role of metaphor in tourism discourse, we find the stud-
ies by Planelles Ivanez (2014) and Luque Janodet (2020), the latter in the
context of wine tourism. From a historical perspective, we should high-
light the contribution of Pedote (2017) on the lexicon of tourism in the 19
and 20" centuries, and Alvarez Jurado (2019) on travel guides in the 19"
century.

From the field of idiomaticity, Piccioni & Pontrandolfo (2019) address
the construction of tourist space through metaphorical phraseology,
Jiménez Navarro & Durdn Mufioz (2024) analyse collocations in adventure
tourism in English and Trinado Jiménez (2025) focuses on the phraseol-
ogy and lexicon of the goldsmithing sector in tourism. Calvi (2010), for
her part, addresses the characteristics and classification of tourist genres
and macro-genres; Gonzalez Garcia (2012) analyses tourist genres on the
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internet, and Sanmartin Saez (2014) analyses the tourism website spain.info
and the institutional Facebook profile called See Spain.

Similarly, there are many contributions focused on the teaching of tour-
ist discourse. We highlight the studies by Planelles Ivanez & Marti Marco
(2001); Almahano Giieto (2006), Garrido Ifigo & Granda Rossi (2020) on
graphic representations and the use of corpora for teaching tourist Spanish;
Eurrutia Cavero (2022) on the teaching and learning of cultural values in
tourist vocabulary; Luque Janodet (2022b) on the acquisition of olive oil
tourism discourse in FLE; Lopez Mujica (2022) on the use of social net-
works in FLE teaching in the degree in Tourism and on the application
of legends and stories in the teaching of French in the degree in Tourism
(2024). We also consider the contribution by Cuevas Montero (2025) on the
analysis of errors made by French-speaking students in the field of tourism.

Finally, we must not forget the role of tourism and travel in literature.
This is the case of the contributions by, among others, Alburquerque Garcia
(2011), on the evolution of travel literature, and Gomez Campos (2025) on
tourism in Senegal through the work of Aminata Sow Fall

Studies on tourism translation took some years to consolidate and, as
Calvi (2019) points out:

todavia no ha alcanzado los necesarios parametros cualitativos; la indus-

tria del turismo tiende a subvalorar el peso de la traduccion en la expe-

riencia del turista, con resultados que van desde la inadecuacion a la falta
total de calidad y profesionalidad. (Calvi 2019: 70)

However, in recent years, scientific production has increased considerably,
showing a certain robustness and a high degree of specialisation, address-
ing issues such as the quality of the target text, the translation of termi-
nology, the translation of culturemes, machine translation and accessibil-
ity... Nevertheless, there is still some way to go before scientific production
reaches the same level as other types of translation.

In this context, scientific discussion forums have emerged that bring
together specialists in tourism translation, such as the International
Conference “Traduccion y Discurso Turistico” (TRADITUR), organised by
the Universidad de Cordoba (Spain), which welcomes contributions of a
linguistic, philological and translation studies nature in Spanish, English,
French and Italian.
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With regard to theoretical and applied research, there have been
numerous contributions in the form of articles, book chapters and PhD
theses, as well as individual and collective monographs and special issues
of high-impact journals related to translation and tourism discourse that
have been published recently.

For example, we can find several special issues of scientific journals
focused on tourism communication and translation, such as issue 72 of
Circulo de Linguistica Aplicada a la Comunicacion (2017), published under
the title “Creacion discursiva del destino turistico y del viajero. Maneras de
ver, maneras de ser”. Other issues focusing on this topic include the special
issue 7 of the journal Altre Modernita, entitled “Mind the gap in tourism
discourse: traduzione, mediazione, inclusion” (2019), as well as the special
issue 7 of Onomadzein, entitled “Discurso turistico, lenguas y traduccion”
(2020). We would also highlight volume 12 of Estudios de Traduccion (“La
traduccion del discurso turistico. Enfoques literarios, culturales y linguisti-
cos”), published in 2022, and the special issue 1 of Hikma, published in
2024 with the title “La traduccion turistica contemporanea: evolucién y
enfoques multi e interdisciplinarios”, both resulting from the TRADITUR
conference.

With regard to PhD theses, we can highlight the contributions of
researchers such as De la Cruz Trainor (2003), on the classification of
tourist texts and their translation; Nobs (2003) on the translation of tour-
ist brochures; Bugnot (2005) on the translation of texts on the Costa del
Sol (1960-2004); Mira Rueda (2009), focusing on tourist discourse and its
lexicographical treatment; Duran Munoz (2011), on ontoterminographi-
cal work in the translation of texts on adventure tourism; Gonzalez Pastor
(2012), on the translation of culturemes in tourist texts; Solis Becerra
(2013), on the evaluation of translations on the websites of tourist camps in
Andalusia; Santamaria Urbieta (2014), on the translation of travel guides;
Soto Almela (2014), on the translation of cultural terms in the field of tour-
ism and their reception by English-speaking users; Déniz Sudrez (2015) on
the translation of museum brochures; Pascual Cabrerizo (2016), on wine
tourism genres; Gorozhankina (2017), on the translation and quality of
tourism texts in Spanish and Russian; Valdenebro Arenas (2022), on the
beginnings of modern tourism discourse in Spain and its translation into
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German; Liu (2023), on eco-translation studies in the translation of online
tourism advertising, and by Pefiuelas Gil (2024a), focusing on the machine
translation of multiverbal expressions in gastronomic tourism.

With regard to the monographs published, these take a wide range
of approaches. From an interdisciplinary perspective, eminently transla-
tion-oriented and linguistic, we find, among others, the monographs edited
by Palusci & Francesconi (2006), Almahano Guieto & Postigo Pinazo (2013),
by Gonzalez-Fernandez & Rodriguez-Tapia (2019), by Rodriguez-Tapia &
Gonzdlez-Fernandez (2020), by Policastro Ponce (2024) and by Alvarez
Jurado & Policastro Ponce (2025), both resulting from the TRADITUR
conference. From a translation perspective, we highlight the proposal by
Cronin (2000), the monograph edited by Fuentes Luque (2005), the volume
published by Gonzalez Pastor (2018) on the translation of culturemes, the
monograph by Soto Almela (2019) on the translation of culture in the tour-
ism sector, and that of Sulaiman and Wilson (2019) on translation strate-
gies in tourism promotion.

Regarding scientific production on tourism translation, we can see cer-
tain trends, which we have compiled in Table 1:

Accessibility Agorni 2016.

Navarro-Brotons & Cuadrado-Rey 2024.
Sanchez Carnicer 2024.

Medina Reguera & Avilés Marquez 2025.

Zhu 2025.

Genres, macro-genres and cyber- Nobs 2006.

genres and their translation Federici 2007.
Suau Jiménez 2015.
Calvi 2019.

Santamaria Urbieta & Alcalde Penalver 2019.
Gonzalez-Rey & Quintairos-Solino 2022.
Pascual Cabrerizo & Gonzalez Aguilar 2024.
Pascual Pena 2024.

Reflections on tourism translation | Kelly 1998.
Durdan Munoz 2009, 2012.
Fuentes Luque 2019.

Textual corpora Gandin 2013.
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Translation of culture and cultural
terms

Comitre Narvdez 2004.

Le Poder 2006.

Gonzalez Pastor 2012, 2018.
Luque Janodet 2017.

Soto Almela 2019.

Translation of travel literature

Campos Martin 2020.
Pinilla Martinez 2020.
Alvarez Jurado 2019, 2022b.
Trinado Jiménez 2022.
Gomez Campos 2024.

Translation of gastronomic
elements in the tourism sector

Bugnot 2006.

Rodriguez Mesa 2019.

Darias Marrero 2022.

Francesconi & Arbusti 2024.

Lopez Tirado & Ortego Anton 2024.

Agritourism

Fraile Vicente 2020.

Pascual Cabrerizo 2020.

Luque Janodet 2022a.

Luque Janodet 2023.

Luque Janodet & Alvarez Jurado 2025.

Tourism translation and
multimodality

Llorens Simoén 2017.
Policastro Ponce 2020, 2022.

Didactics of tourism translation

Fischer 1998.

Borrueco Rosa 2006a.

Ponce Marquez 2006, 2008.
Alvarez Jurado 2020.

Guirao Ochoa 2020.

Bourne & Castillo Ortiz 2024.

Quality assessment

Gonzalez Pastor 2024.

Machine translation

Plaza-Lara 2020.

Minervi 2023.

Cuadrado Rey & Navarro Brotons 2024.
Peniuelas Gil 2024b.

Museum translation

Guirao Ochoa 2019.
Rodriguez Munoz 2019.
Alas Minguez 2020.
Leiva Rojo 2020.

Rojas Gonzalez 2020.
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Text quality Duran Munoz 2009.

Sanchez-Lafuente 2012.

Suau Jiménez 2015.

Fluet Sanchez 2022.

Fuentes Luque & Valdéz Rodriguez 2024.
Rosa Sorlozano 2024.

Roca & Mata Pastor 2025.

New forms of tourism Almahano Grueto 2013.
Carrillo Expésito 2019.
Alvarez Jurado 2022c.
Diaz-Millon 2025.
Gomez Pulgarin 2025.

Table 1. Main trends in scientific literature on tourism translation

In this case, we can see several trends in tourism translation, with certain
aspects that have attracted particular attention from researchers, such as
the translation of cultural elements. In this regard, as Calvi (2019) indicates:

Varios estudios estan fundados en la actitud de los turistas (por ej. Nobs,
Soto Almela Traduccion, Soto Almela Recepcion), pero habria que tener
en cuenta las distintas variables que intervienen en el proceso, en la pers-
pectiva de las diferentes tipologias de turistas, y de las respectivas nece-
sidades de encontrar textos traducidos; ademas, seria oportuno aplicar de
forma mads sistemdtica un enfoque basado en el género discursivo, muy
relevante para la traduccion especializada (Garcia Izquierdo Competencia
textual). Los documentos analizados suelen enmarcarse en un género
determinado (folleto, pagina web, etc.), pero seria util adaptar, en cada
caso, los criterios de adecuacion al ‘escenario discursivo’ (Maingueneau)
que es propio del género en cuestion.

We agree with this author that there are aspects that need to be addressed
in greater depth. We must not forget the importance of textual genre and
the characteristics of each one, as well as the emergence of genres in the
field of tourism that could pose problems for translators, such as podcasts
and virtual guided tours. Likewise, there are few studies focusing on certain
types of tourism, some of which are very recent, such as health and beauty
tourism (Almahano Giieto 2013; Diaz-Millon 2025), sustainable tourism
(Carrillo Exposito 2019) and pet tourism (Gomez Pulgarin 2025), among
many others. However, as we can see, these are isolated studies, and further
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translation studies are needed on these and other issues, such as multimo-
dality, accessibility, web localisation and text adequacy.

There are also several perspectives from which to approach tourism,
such as ecotranslation (Liu 2023), sociolinguistics, pragmatics, subjectiv-
ity, etc., but also from a synchronic perspective (which is predominant
in the studies we have previously collected) or a diachronic perspective,
focused on travel narratives, the history of translation, and the study of
genres and their evolution. Undoubtedly, the study of existing genres and
possible genres that may emerge in the coming years will be the subject of
study from the perspective of linguistics and translation studies. Finally,
there are aspects such as accessibility in tourism discourse and its (intra
and interlinguistic) translation that require further theoretical and applied
development.

In our view, translation in the tourism sector faces several challenges.
One of these is undoubtedly the use of artificial intelligence (AI) for writ-
ing and translating promotional content. This is in addition to machine
translation, which has already been the focus of several studies. In the
coming years, it will be necessary to assess the quality and suitability of
Al-generated translations in the tourism sector, including the translation
of cultural elements, phraseological units, brand identity, literalness, etc.
Post-editing in this case will also be an issue that will require further study.

However, the main challenge facing tourism translation today and, in
the future, remains the lack of interest on the part of operators, agencies
and public tourism bodies; in other words, the senders of the source texts,
who are also responsible for managing their translation. Nowadays, we still
come across translations produced by machine translation software or by
people with no training in translation or sufficient linguistic knowledge.
This means that we find texts with linguistic errors, misunderstandings
or poor rephrasing, which affect the reader’s understanding of the text and
could even cause future visitors to reject an offer due to poor writing and
translation. Thus, a key challenge in this area will be to continue to insist
on the need for human intervention (with training in translation) to ensure
the quality of the final product.
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5. Conclusions

In this study, we have reviewed the scientific literature developed in recent
years on tourism translation. Many approaches have been taken so far,
although interest has focused particularly on the translation of cultural ele-
ments and the role of the translator as an interlinguistic and cultural medi-
ator. Despite being a relatively recent field of translation studies, we can
highlight the degree of specialisation of this literature, as well as the dia-
chronic and synchronic trends that have characterised these studies. We
are currently experiencing a boom in the tourism sector, with an increas-
ingly varied offering in a world connected through the internet. Tourism
texts come in a wide range of genres that require special attention from
translators. This means that these types of assignments need to be done by
specialists with translation skills and training and knowledge of the target
language and culture, so they can do both the translation and the inter-
cultural mediation properly. The quality and acceptability of the text and
the future affluence of international tourists depend on it. Despite living
in an age of Al translators remain essential in tourism communication,
and, without their work, it would be impossible to adequately promote a
destination.
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