
MonTI 13 (2021: 251-279) | ISSN-e: 1989-9335 | ISSN: 1889-4178

ATYPICAL CORPUS-BASED TOOLS TO THE RESCUE: 
HOW A WRITING GENERATOR CAN HELP 

TRANSLATORS ADAPT TO THE DEMANDS OF 
THE MARKET1

Leticia Moreno-Pérez
leticia.moreno@uva.es 

Universidad de Valladolid - ACTRES

BeLén LóPez-arroyo
mariabelen.lopez@uva.es 

Universidad de Valladolid - ACTRES

Abstract

Corpus studies have become an undisputed aid for the evolution of translation, trans-
ferring knowledge from the academia to develop tools that have invaluably helped the 
profession. Nevertheless, the demands of the market require translators to improve 
their efficiency in order to adapt to its hectic pace. The aim of this paper is to present 
a possible solution through the use of corpus-based tools that are usually neglected 
in translation: writing aids. First, the reality of the translation market will be studied 
to understand the current context and translators’ needs. Then, we will analyze some 
of the existing tools derived from corpus studies available for translators, both the 
most and less usual. Finally, we will focus on a booming sector of the market, that of 

1.  This study was carried out within the research project Producción textual bilingüe 
semiautomática inglés-español con lenguajes controlados: parametrización del conoci-
miento experto para su desarrollo en aplicaciones web 2.0 y 3.0, financially supported 
by Ministerio de Ciencia e Innovación since 2016 (FFI2016-75672-R).
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oenology, to exemplify how one of the less typical tools, the writing generator, may be 
helpful for translators in terms of cost, time, and quality given the current demands.

Keywords: Corpus-based tools; Knowledge transfer; Translation market; Writing 
generator; Oenology.

Resumen

Los estudios de corpus han supuesto una inestimable ayuda para la evolución de la 
traducción, al generar herramientas que facilitan a los profesionales su labor mediante 
la transferencia de conocimiento desde la investigación. Pero el mercado exige un 
nuevo ritmo a los traductores, quienes necesitan mejorar su eficiencia. El objetivo de 
este estudio es presentar como posible solución unas herramientas basadas en corpus 
habitualmente desatendidas en traducción: los asistentes de escritura. Tras analizar 
la realidad del mercado para comprender el contexto actual y las necesidades de los 
traductores, expondremos algunas de las herramientas derivadas de los estudios de 
corpus de que estos disponen, tanto habituales como atípicas; por último, nos cen-
traremos en un sector del mercado en auge, la enología, para ejemplificar cómo el 
generador de escritura puede resultar de ayuda para los traductores en aspectos como 
costes, tiempo y calidad, de acuerdo con las demandas actuales.

Palabras clave: Herramientas basadas en corpus; Transferencia de conocimiento; 
Mercado de traducción; Generador de escritura; Enología.

1. Introduction

Corpus-based studies became an undisputed turning point for the evolution 
of pure and applied translation studies (Laviosa 2002: 4) by incorporat-
ing, among others, quantitative methods of research to describe patterns of 
behavior in discourse. The combination of quantitative and generalizable 
data with qualitative insights into dimensions of discourse has provided 
a fruitful alliance for researchers (Marchi & Taylor 2018: 4). However, the 
global market we are in needs this knowledge to be transferred in the form 
of useful and usable tools and aids2 (Rabadán Álvarez 2008: 105) to help 
translators improve their efficiency in their daily profession.

2.  In this paper, usefulness refers to “the extent to which tools (technological, conceptual 
or otherwise) are relevant to the actual needs of a user” (Rabadán Álvarez 2008: 106; 
Landauer 1995: 4), whereas usability is “the extent to which a product can be used by 
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But, as it has been reported (Sinclair 2004, Rabadán Álvarez 2005-2008; 
2008, among others), usually the academic research community does not 
think they have to supply solutions; it is the translator who has to derive 
them according to the researcher’s conclusions. In this sense, Rabadán 
Álvarez already reported that commercially available tools and aids were 
not as popular or widely used as they might be expected, and the reason 
for this is that the user feels they are not useful since they do not supply 
solutions to problems (2008: 105). This situation still persists nowadays as, 
in the long run, translators end up developing their own research protocols 
and custom-made strategies to satisfy the demands of the translation market. 
Even though these demands are in constant change, this misunderstanding 
between the user needs and the researcher work should necessarily be solved 
in this era of globalization, technology and ICTs.

To change this situation, it is necessary to implement translation method-
ologies that increase value for money by supplying translators with tools that 
satisfy the needs of the market, helping them be more accurate and quicker; 
this would translate into lower rates clients are willing to pay for, without 
diminishing the translators’ job and life quality. The aim of this paper is 
to explore paths to reach this result by applying corpus-based research 
products that already exist but are not originally designed for translators, 
and therefore are rarely used by them: writing aids. These neglected cor-
pus-based tools ensure a high level of accuracy and could make their work 
more efficient in the terms mentioned above. To prove their usefulness, first 
we will analyze the reality of the translation market, to see which demands 
might be challenging and need to be improved. Then, we will review the 
typical corpus-based translation tools and we will contrast them with atyp-
ical corpus-based tools to help define how the latter could be more helpful 
for the current market demands. Finally, we will illustrate the pertinence 
and applicability of a specific atypical corpus-based tool, a writing genera-
tor, in a specific field of the market with a high demand of translation, the 
flourishing sector of oenology.

specified users to achieve specified goals with effectiveness, efficiency, and satisfac-
tion in a specified context of use” (Quesenbery 2001; also Kreitzberg & Little 2009).
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2. The reality of the translation market with a focus on the business 
sector

Since the beginning of the 21st century, researchers have used different adjec-
tives to describe the translation market, but all of them seem to agree on its 
changing nature, as translation is “highly dependent on external factors” 
(Sosoni & Rogers 2013: 7). Back in 2005, the research group Aula.int from 
the University of Granada, Spain, provided an overview of the translation 
market taking into account past trends and future prospects, and defined 
the following characteristics (Aula.int 2005: 133-135):

 – Global, as the growth of international trade has resulted in an 
increased necessity of international communication, thus translation.

 – Decentralized, as there are no geographical boundaries, increasing 
competition between translators who find it more complicated to 
focus their work on a certain language combination, field of exper-
tise, or market.

 – Specialized, not only in ‘conventional’ fields, such as legal, financial, 
medical, etc., but also in areas that emerged later, such as localiza-
tion, emerging technologies, digital contents, etc.

 – Dynamic, as new fields and translation aids emerge, so translators 
need to adapt and update their knowledge on a regular basis.

 – Virtual, as relationships between translators and clients, agencies, 
experts or colleagues are developed mostly online.

 – Demanding, as, on the one hand, deadlines are becoming shorter 
and the rates lower, resulting in translators being forced to accept a 
higher workload than desired. On the other hand, clients’ demands 
in terms of quality and methodology to be followed (particular termi-
nology, specific software, etc.) are increasingly restricting translators’ 
freedom and working systems.

This group’s perspective has been confirmed later on by researchers such as 
Dunne (2012) or Moorkens (2017), who noted how these characteristics have 
made the translation market evolve into a project-driven industry, in which 
stakeholders associate for a specific job and do not usually build strong cli-
ent-provider relationships. In these terms, translation is progressively seen, 
especially by clients, as a commodity that a number of providers can supply 
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based on “availability, productivity, cost, or perceived translation quality” 
(Moorkens 2017: 469), leading to an even higher competition within the 
market.

Nevertheless, competition among translators might not be the most con-
cerning issue arising from this trend. Moorkens (2017: 467) highlights two 
important external threats: the popularization of machine translation and 
postediting, and the emergence of non-professional translation practices. The 
former trend has taken over a significant part of the market (Robinson 2020: 
32), as it is usually cheaper and faster, to the point that some researchers 
believe that “the translator’s function can be expected to shift to linguistic 
postediting” (Pym 2013: 487) in the future. In some concerning cases, trans-
lation clients resort to online automatic translation and postediting to save 
time and money leaving the quality discussion aside, even when research has 
shown that decisions along this line can entail economic losses (Robinson 
2020; Sosoni & Rogers 2013; Hennecke 2017). As regards non-professional 
translation, this trend is quite diverse in nature, but involves clients resort-
ing to untrained mediators to perform translation tasks. It was confirmed 
as the most concerning perceived threat for the Spanish translation market 
stakeholders by Rico Pérez and García Aragón (2016: 35). Some may argue 
that the use of non-professional translation is limited to certain fields and 
contexts, as is the case of crowd-sourced translation, a common one when 
translating [non-official] social media or audiovisual contents (Katan 2016: 
379). However, this reality becomes an important issue when it affects offi-
cial communications, especially in sectors where success highly depends on 
translation, as is the case of business.

Translation in the business sector is still in continuous expansion given 
the dominant paradigm of globalization, which produces an increasing 
number of texts requiring linguistic mediation (Morón Martín & Medina 
Reguera 2016: 227). However, companies tend to resort to employees with 
knowledge of foreign languages to translate documentation from and into 
other languages, instead of specifically hiring professional translators 
(Varona 2002; Mayoral 2006; Aguayo 2013; Albuquerque & Costa 2018). 
The reason behind this practice is that companies see translation as a “‘non-
core’ business” (Sosoni & Rogers 2013: 7), just “a means to an end –a medi-
ation resource to meet goals in a business transaction between client and 
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supplier” (Albuquerque & Costa 2018: 150), so minimizing costs by resort-
ing to employees seems only logical. But is it impossible to make quality 
and economy meet? If translators make their work more cost-efficient, the 
distance between the numbers of businesses and the numbers of transla-
tors may narrow, and companies may stop seeing translation as a burden. 
Therefore, translators need the tools to help them be more efficient, and this 
is where the results of academic research come into play.

3. Helping translators adapt to the market: typical and atypical corpus-
based tools

As mentioned in the previous section, translation efficiency does not only 
have to do with time and money, but also with quality. Clients, specifically 
those in specialized sectors, require target texts that comply with the stand-
ards and expectations of the target community. This usually involves specific 
terminology and genres which are known and shared by the given sector, 
members of which expect to receive texts–translated or not–that reflect a 
certain language and content. For that purpose, translators

need to be completely sure that the unit or expression they are employing 
in a specific target text is the best option to translate the source term or 
expression, not only regarding meaning but also register, style, geographical 
variant, etc. (Durán-Muñoz & Corpas Pastor 2020: 164).

If there exists a methodology that is able to meet these requirements, that 
is Corpus Linguistics, as it is founded on the real use of language. In fact, 
it is a widespread methodology both in translation theory and practice: 
according to previous research, most translators build their own corpora 
(comparable and parallel3) as part of their documentation and translation 
process (Durán-Muñoz 2012: 164; Zanettin 2013: 27); they consider the 
use of this methodology very effective despite the amount of time spent. 
Its appropriateness is also supported by the fact that a relevant number of 
studies have applied this methodology to the research on linguistics and 
translation with relevant results. However, although the quantitative nature 

3.  In this paper we understand comparable corpora as those multilingual corpora written 
in their original language, while parallel corpora are those multilingual corpora that 
are made up of texts in a source language and their translations.
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of Corpus Linguistics improves the analysis and the translation as a product, 
it has to be combined or integrated with the qualitative techniques of other 
methodologies which consider the context. The reliability of statistical analy-
sis, necessary for generalization, is combined with the precision and richness 
of qualitative analysis. As Marchi & Taylor state (2018: 9), “mixing methods 
is a form of triangulation” because they allow not only the researcher but 
also the professional translator to look into the data from many different 
windows (Baker 2018; Malamatidou 2018, among others).

Taking into account the aforementioned necessities of translators and the 
demands of the market, Corpus Translation Studies and Discourse Studies 
have been a fruitful source of tools that have helped not only translators, 
but also scientific and professional writers in a foreign language. There is a 
set of resources derived from corpus-based research that have been typically 
used by translators to improve efficiency and/or acceptability, especially:

 – Lexicographical resources: dictionaries are the classic source of 
“equivalents and linguistic information” (Durán-Muñoz & Corpas 
Pastor 2020: 164). Lately, many lexicographers rely on corpora in 
the process of dictionary creation (Tarp & Fuertes-Olivera 2016) 
as an aid “for completing the dictionary structures they need when 
making a real dictionary” (Fuertes-Olivera 2012: 51).

 – Ontologies: these knowledge bases are useful resources of termi-
nology, more specifically in specialized fields, and many times their 
construction is based on a computerized analysis of a collection of 
texts (Carrero & Gomez 2008; Bautista Zambrana 2019). Ontologies, 
such as Oncoterm or EcoLexicon, are examples of framed-based 
terminologies created on a model of semantic analysis, based on 
the creation of lexical templates derived from corpus and dictionary 
analysis.

 – Translation memories: “a specific type of dynamic parallel corpora” 
that have become “a standard tool of the trade” (Zanettin 2013: 20); 
they are used or built by translators through the alignment of par-
allel texts to “easily observe the original and translated segment” 
(Durán-Muñoz & Corpas Pastor 2020: 164) as a source to assist the 
translation process.
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 – Machine translation: “systems which rely largely on corpus-based 
statistical machine translation techniques” (Zanettin 2013: 20); 
translators can be both users and victims, as mentioned above (see 
section 2).

 – Integrated corpus annotating and management tools: they include 
different tools, from POS concordance searches to semantic relations, 
to analyze DIY or existing specialized and reference corpora, e.g. 
Lancsbox, Termostat or Lextutor, to name a few.

 – Online corpora: large and reliable compilations of texts that are 
accessible and manageable online by users, and which provide trans-
lators with “a wide range of linguistic and pragmatic information” 
(Durán-Muñoz & Corpas Pastor 2020: 167). COCA, BNC or Iweb are 
some of the most popular on-line corpora used by universities and 
translators containing millions of words divided by genres.

 – Web crawlers: “tools that employ the Internet (the Web) as a direct 
source of information to launch linguistic queries or compile cor-
pora automatically” (Durán-Muñoz & Corpas Pastor 2020: 167) 
and Corpus Manager, as search engines or online concordancers. 
Crawlers such Web BootCat or Webcorp, among others, use the web 
as a source of automatic corpus compilation, offering as well con-
cordance and KWIC tools to analyze them.

The amount of commonly used tools based on corpus research proves to be 
large and heterogeneous. However, despite the development of such a number 
of tools aimed at improving the documentation process, some researchers 
and professionals have noted a relevant problem: translators are “still forced 
to consult a plethora of resources during the translation task” (Durán-Muñoz 
& Corpas Pastor 2020: 163). This does not seem to match the necessities 
of the market explained in the previous section, as the more time is spent, 
the less efficient the job. But a possible solution for this problem might be 
close at hand.

There is a different set of corpus-based tools that are most commonly 
used by writers in foreign languages, but that are atypical for translators, 
and which could be extremely useful given the current professional context: 
writing aids. Some of the most frequently used aids are:
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 – Writing assistants: these tools provide users with recommendations, 
mostly regarding terminology (terms, collocations, etc.) or style 
(grammar, discursive elements, etc.), to help them improve texts 
written in a foreign language so that the writing sounds natural; 
these tools vary in terms of operation, as some provide recommen-
dations through the analysis of what has been written so far, while 
others require the user to launch a specific query. The solutions pro-
vided are based on an internal source of the software, as a dictionary 
or a corpus, and users must choose the option they consider to be the 
most adequate from the ones displayed and detailed in the interface. 
Examples of these are the different writing tools of Termium or the 
Write Assistant launched by Ordbogen.

 – Templates: they are models, more specifically skeletal frameworks for 
given genres or text types. A writing template helps writers organize 
material and also helps them develop the kinds of sentence, para-
graph, and structure that good writers display. Templates do not 
simply give writers advice on how to write; they show exactly how 
to do it. But while they provide step-by-step guidance in writing a 
given text type, they take for granted that the template user is fluent 
in the language being written (López-Arroyo & Roberts 2015: 150). 
In other words, the template shows how to write a specialized text 
type but it does not show the user how to write the language in which 
the text type is written (King, 2007; Supatranont 2012). More specif-
ically, an English writing template is intended for English speakers 
who are called upon to write a specialized text in a genre with which 
they are not familiar.

 – Writing generators: they are writing applications that allow users 
to produce full texts in a foreign language following the rhetorical 
particularities, norms and conventions of a given genre; they guide 
the user through the format of the genre in question, suggesting 
full semantic units and phrases, rather than terms or individual 
elements. The units offered to the user are based on quantitative and 
qualitative corpus analysis of that specific genre, so the resulting 
text will not only be correct in grammar, structure and format, but 
also reflect the particularities of the genre in the language being 
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used. The ACTRES research group is one of the most prolific on this 
matter, and has developed a few, as a generator for cheese description 
or for scientific abstract writing.

In general terms, the added value of these corpus-based tools is that they 
consist on several tools in one: in writing assistants, the translator can 
improve and proofread while producing the target text; templates offer a 
guide to write a particular text type; like writing templates, generators pro-
vide step-by-step guidance in writing a given text type. But since generators 
are in principle intended for non-native speakers of the language of the text, 
they provide guidance not only in rhetorical structure (text sections) and 
stock phrases and sentences found in such a text type, but also in the overall 
vocabulary and structures required for a given text type (López-Arroyo & 
Roberts 2015: 151). The translator is directly producing a proofread text with 
the words, style and format that the target community expects. Furthermore, 
since these tools require users to have a high knowledge of the languages 
involved, translators are a perfect profile for their proper use.

Given their characteristics, these tools do seem to fit the needs of trans-
lators in terms of efficiency. Focusing on specialized texts, as those in the 
business sector mentioned above, writing generators would probably be the 
most useful. Specialized genres tend to be more restrictive in terms of termi-
nology and format, so in very closed specific genres, a previously reviewed 
set of structures would accelerate the process without losing quality. This 
is something that other translation aids, as translation memories, can also 
help with. However, generators provide solutions for some of the drawbacks 
of these other tools: the dubious quality (Doherty 2016: 954) and accu-
racy (Bowker 2005: 19) of the translations that sometimes feed translation 
memories should not be a problem in generators, as they are guaranteed by 
a thorough process of compilation and analysis. Also, the fact that the text 
is considered as a whole unit in writing generators eliminates the lack of 
“syntagmatic cohesion” (Pym, 2011: 3) and the problematic consequences 
of working with split segments (Pym 2013: 496) that sometimes derive from 
the use of translation memories. Furthermore, writing generators guarantee 
the representativeness of the specialized genres involved, which are usually 
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the best paid, so translators using this tool would be earning more money 
in less time.

This is supported by the fact that a writing generator partially skips the 
process of previous documentation/specialization of the translator in the 
subject matter; the tool provides an ad hoc corpus for a specific translation 
task, that is, a compilation aimed at creating a given specialized genre in 
a specific language pair. When a translator uses this tool, the represent-
ativeness and adequacy of the texts have already been checked, and the 
compilation analyzed and organized by the expert linguists who built the 
generator. This saves translators the significant amount of time that entails 
creating their own corpus for the documentation process, since it involves 
a building phase (including text search, quality check, origin verification, 
classification of texts, format conversion…) and an analysis phase (including 
determination of search settings, retrieval of data, selection and checking of 
candidates, advanced search of unaligned information…). The use of these 
tools also allows for learning and specializing while producing acceptable 
texts, that is, while getting paid.

Writing generators can be profitable for translators not only at an effi-
ciency level, it can also be profitable at a competitive level, as translators 
would be able to offer their services to new markets more quickly. As an 
example, let us focus on the food sector. Food industries many times start 
producing a specific set of products, and later on decide to diversify. For 
example, many wineries in Spain have started producing olive oil recently. 
In this case, both products share the same or similar text genres, namely 
tasting notes (Sanz Valdivieso & López-Arroyo 2020:27). What is more, 
this text genre is common to other food products, such as spirits or cheese. 
Although each product has its own specificities, they share the same function 
and target audience, as well as a common rhetorical structure.

By acquiring a set of food-related writing generators as translation aids to 
ensure the quality and consistency, an important market niche would open 
for the translator, who could offer his or her services to the same or different 
companies with similar needs within one sector; this could be especially rele-
vant in industries where there is a lack of specialized language professionals, 
as is the case of wine or oil (see section 4.1). The same situation would apply 
to other sectors or fields, as engineering, law, etc.
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To illustrate how writing generators can help translators adapt to the 
reality of the translation market, in the following section we will focus on 
the example of the wine sector.

4. An atypical corpus-based tool applied to the translation market: 
a writing generator in the oenology sector

4.1. The market of oenology

In the last decades, the market of oenology has become highly relevant in 
international trade, and more specifically in Spain, the country we have 
chosen to illustrate our proposal. This boom has increased the need for 
multilingual communication in the field, but there are not many language 
mediators who have become experts. In fact, previous research has shown 
that translation in Spanish international trade companies in the food and 
oenology sectors is mostly done by workers within the companies (Ibáñez 
Rodríguez et al. 2010; Medina Reguera & Álvarez García 2014). However, the 
importance of this sector in the international market calls for an accurate 
management of language mediation, as there are millions in profits at risk. 
A more in-depth analysis of the market of oenology will help visualize its 
potential, both at an international and a local level.

The 2019 Statistical Report on World Vitiviniculture (International 
Organisation of Vine and Wine 2019) reveals meaningful figures about the 
wine industry in 2018: 292m hl of wine were produced worldwide; the con-
sumption of wine reached 246m hl; and the import-export of wine reached 
108m hl, which translates into €31,000m. Spain was the country with the 
largest number of hectares under vine, and was the fourth major grape 
producer in the world, with 96 per cent of its grape production dedicated 
to wine. As a result, it was the third major wine producer after Italy and 
France. Despite being the eighth wine consumer in the world (preceded 
by the USA, France, Italy, Germany, China, the United Kingdom and the 
Russian Federation, in this order), Spain did not appear on the list of main 
importers. Nevertheless, it was the main wine exporter worldwide, with 
21.1m hl. An interpretation of the previous data leads to two revealing con-
clusions. Firstly, the main producers mostly consume their own wine, while 
the rest of the most important consumers import it. Secondly, as Spain is not 
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one of the biggest consumers, exporting is the way to monetize its surplus 
production. This places Spain at a relevant position in the market of oenology 
at a global scale.

Analysing the market at a local level (Salvador Insúa 2016: 429-435), 
more than 80 per cent of wine industries in Spain are microenterprises with 
very limited resources and production capacity to access the international 
marketplace; this fact hampers the export process, even though companies 
in this sector heavily depend on foreign trade to survive. Another side of the 
wine market in Spain is that of tourism (López-Arroyo & Fernández Antolín 
2011). In addition to wine production, the offer of many wineries ranges from 
wine tastings to meals at their restaurants, lodging at their hotels, and even 
wine-based beauty treatments at their spas. These vacation packages are not 
only addressed to tourists at a national level, but also worldwide.

From both the international and national contexts, it can be inferred 
that language mediation should be a key element in the market of oenology, 
and more specifically in Spain, given the importance of this country in the 
market at a global scale. However, the specific situation of the sector in the 
country could encourage a reduction of costs in the commonly non-core use 
of translation, which would explain the aforementioned trend of resorting 
to employees for language mediation. But, why not investing in translation 
when studies confirm that one out of ten companies have suffered order or 
project cancellations due to the lack of foreign language expertise (Hennecke 
2017: 23)? These companies are putting their income at stake, confirming the 
need in this sector for efficient translation that is acceptable for the target 
community, affordable, quick and of high quality. At this point, it can be 
observed that the situation coincides with that of the translation market in 
general; therefore, it is necessary to find a way to make translation more 
cost-effective, thus attractive for companies who actually need it. A writing 
generator for the oenology sector could help both parts meet.

4.2. The ACTRES oenology writing generator

As introduced in section two, a generator is a tool that helps a non-native 
speaker produce a given type of specialized text in another language. As main 
general characteristics, we can highlight: (i) they are doubly language-bound, 
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since they are designed to be used by speakers of another language, and 
therefore have to take the users’ native language into account; in the case 
described in this paper, for instance, the generator is designed to be used by 
speakers of Spanish as a first language who need to write in English, which 
means that the generators take the user’s native language as a starting point; 
(ii) they are genre bound; and (iii) they offer semantic units and phrases 
based on quantitative and qualitative corpus analysis, which guarantees 
that the resulting text is both correct and acceptable to the target specialized 
community. These characteristics make generators a reliable and accurate 
tool for translators to produce specialized texts in a foreign language, the 
main need of exporting companies, in this case.

To focus on the sector of wine, we will specifically describe the writ-
ing generator developed by ACTRES (Contrastive Analysis and Translation 
English-Spanish in its Spanish acronym), a research group devoted to the 
design of writing applications and to the construction of Controlled Natural 
Languages for the international promotion of products and services, namely 
in the food sector. This writing generator has been developed by IT engi-
neers, expert linguists and translators following a corpus-based methodol-
ogy, ensuring the use of authentic, accurate language. In the next sections 
we will describe how these researchers have set the foundations of the tool 
using Corpus Linguistics, to later explain and exemplify how the generator 
works, taking into account the way it can help translators.

4.2.1. Methodological framework of the generator

The ACTRES oenology generator uses comparable corpora, since they allow 
to describe the differences in the structure of the genres in the two languages 
under study and the results of that initial contrastive study are used to feed 
the writing generators in the following stage. These are ad hoc domain-spe-
cific corpora (Corpas Pastor & Seghiri 2009: 78) in English and Spanish com-
piled using pragmatic text selection criteria: representativeness, to ensure 
a representative sample of the language of expert members of the discourse 
community; and availability, taking into account the ease to obtain the texts 
constituting the corpus.
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The corpus includes wine tasting notes from specific websites, such as 
those of the Appellations of Origin in Spain and North America, which give 
direct and restricted access to the information written by winery oenolo-
gists. Only the wine tasting notes included in wine tasting technical sheets 
released by wineries were used, so as to ensure that the writer was an expert 
and that the audience being addressed also consisted of experts. This meth-
odological adjustment allowed for more parallelism between the English 
and Spanish texts, hence for more accurate interlingual comparison of the 
wine tasting notes.

The final corpus includes 750 wine tasting notes in Spanish and 716 
wine tasting notes in English, which amount to 54,545 and 55,339 words 
respectively. The resulting corpus is not big in size, but it meets the appro-
priate criteria to fulfill the purpose of the study, taking into account that a 
smaller corpus may be called for when rhetorical tagging is used, which can 
only be done semi-automatically (Flowerdew 2005: 329). That is the case of 
this corpus. First, the files were tagged to provide pragmatic information 
for the texts, such as the winery or where the notes come from and the date 
of publication. Then, texts were labeled to identify the different rhetorical 
moves. The labeling process has to be necessarily manual, since it implies a 
process of constant decision-making. At the same time, the corpora samples 
are labeled and managed using certain software that has been integrated in 
an application suite that was especially designed for the creation of the writ-
ing generator, as the ACTRES Browser and Tagger, which will be described 
in the next section.

4.2.2. The generator development process: corpus analysis

The ACTRES generator specifically includes three elements of analysis that 
follow a top-down methodology.

The first element included in the generator is the prototypical rhetorical 
structure showing the moves and steps to be included when writing the 
genre in English. To obtain it, texts are manually labelled using rhetorical 
labels that help setting up the semantic units (moves and steps, according to 
Swales 1990, 2004) that serve as common ground to describe the prototypi-
cal semantic units in each language (Bondarko 1984), their cross-linguistic 
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juxtaposition and their contrast in order to obtain the prototypical structure 
for the genre under study for the target discourse community. This qualita-
tive analysis is complemented by a quantitative one, following Suter’s criteria 
(1993), to distinguish the most recurrent moves from the secondary ones by 
the frequency of occurrence of each rhetorical move. The most frequently 
recurrent moves, which range between a frequency of 40% and 100%, are 
considered conventional (Biber et al. 2007: 24) or compulsory (Suter 1993: 
119). This category includes Suter’s compulsory high-priority and medium-pri-
ority moves and steps. The moves occurring the least frequently (<40%) 
are deemed to be of low priority and occasional and are called optional. In 
this case, only compulsory high-priority and medium-priority moves are 
incorporated; that is to say, only moves with more than 40% frequency are 
included. This part of the process is carried out with help of three of the 
components of the ACTRES application suite: the Filemanager, an online 
tool that allows researchers to manage, store and use their corpus; the Tagger 
builder, an online tool that allows researchers to develop a semantic tree with 
all the moves and steps identified in the genre under study; and the Tagger, 
an on-line tool designed to manually label the texts (i.e. files) once a move 
and/or step has been identified, as well as to manage and store the files.

Secondly, the generator includes the lexico-grammatical patterns most 
frequently used in each move and step so as to solve problems on how to 
string words together, not only correctly and acceptably, but also idiomati-
cally. Once the moves and steps are identified, the top-down methodology 
identifies those lexico-grammatical resources typical in the genre under 
study. More specifically, it focuses on specialized phraseology or termi-
nological word combinations, also called phraseological units, which occur 
frequently in the technical language of wine. These include collocations, 
irreversible binomials, idioms, routine formulae and combinatorial patterns 
(Roberts 1998; Andrades 2014). The underlying assumption is that, by iden-
tifying key technical and subtechnical terms in each move and step in both 
language corpora, we are able to detect some relevant phraseological units 
that structure the information and are valuable for describing patterns of 
behaviour in the grammar used by the target discourse community when 
writing this specific specialized genre. The description and analysis of these 
units lead to the description of recursive lexico-grammatical patterns in 
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each move and step. This part of the process is carried out with help of 
another component of the ACTRES application suite: the Browser, where 
researchers can analyse and contrast rhetorical structures and obtain the 
frequency of occurrence of moves and steps, thus making it easy to identify 
the prototypical structures.

The third element included in the generator is the terminological and 
phraseological glossary (with examples extracted from the corpus) that will 
provide not only terms, but also their most common collocations. For this 
step, researchers also resort to the Browser, since it displays a word list and 
functions as a monolingual and bilingual concordancer, so the researcher 
obtains phraseological and terminological information that can be described 
and compared to identify lexico-grammatical patterns of behaviour.

And how does the information extracted from these elements help build 
the generator? As an example, a qualitative and quantitative analysis carried 
out with the first element showed, among other findings, that the central 
moves (those occurring between 70% and 100% of the cases) in the two 
languages correspond to the different tasting phases; in other words, colour, 
nose and palate are the compulsory moves for the construction of a wine 
tasting note in English and in Spanish. The results of the lexico-grammat-
ical analysis showed different recurrent structures with different levels of 
complexity that will be reflected in the generator. Finally, the terminological 
and phraseological searches allowed describing and defining subtechnical 
terms and collocations in the two languages, which are stored in a diction-
ary connected to the generator. These and all the relevant data obtained in 
the analysis phase are extracted, and the resulting structure, patterns and 
terminology (dictionary) are linked to the generator software following the 
same top-down structure.

4.2.3. Operation of the generator

Technically speaking, generators are computer-friendly applications that 
guide the user through the writing process. The wine writing generator of 
ACTRES is a web-based tool that leads the user through the common rhe-
torical structure of the genre of wine tasting notes:
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Figure 1. Generator interface: presentation of rhetorical structure.

First, the user has to choose between three levels of complexity, option 1 
being the simplest, and option 3 being the most complex. Assuming that 
the potential users of the generator will have different levels of knowledge 
of the specialized language of wine tasting in English and assuming as 
well that, linguistically and pragmatically speaking, there are different 
options to express the same meaning in a given language, the generator 
will provide different structures for each level. Once chosen, the options 
offered to the user will correspond to that level of complexity throughout 
the process.
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Figure 2. Generator interface: levels of difficulty.

Then, the generator presents moves and steps in Spanish to the user, who 
can then begin the writing phase. The user is offered different common 
structures in English for each step, so the translator can choose the steps 
and structures that appear in the source text. Since the structures in the 
generator are the prototypical ones according to the corpus, it is highly 
probable that the structure of the source text is among the ones suggested 
by the tool. Otherwise, the proposed structures are constituted by different 
parts that can be edited during the process.

Figure 3. Generator interface: suggested structures within a step.

Each structure contains three different elements marked with different 
orthographic symbols:
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{The wine / (nombre del vino)} is (nombre de color) in colour, {display-
ing / showing} aromas of (aromas del vino) [, (aromas del vino)] [, (aromas 
del vino)] [, (aromas del vino)] [, (aromas del vino)] and (aromas del vino).

First, there are fixed elements that form the basic skeleton of the struc-
ture and offer no changing options, although they can be altered if deemed 
necessary to comply with the customer’s demands. Second, there are depend-
ent elements that are required for reasons of grammar or use; they appear 
between keys, and the user is offered the most common options in the target 
language (English in this case) to choose the one that will fill that given gap 
by clicking on it. Finally, there are changing elements, parts in parentheses 
that suggest the kind of lexical information they could be filled with. When 
a list of elements of the same kind is usual, these changing elements are rep-
licated one after the other and placed between square brackets, to highlight 
that they are optional. The suggestions of these changing elements are in the 
source language (Spanish) so the writer can insert the term(s) of the source 
text here, and the generator’s dictionary will display the entries that include 
that term along with the English equivalents. The user can then choose the 
most adequate depending on the information in the source text.

Figure 4. Generator interface: dictionary entries containing the term granate.

This process is repeated to fill all the moves and steps of the wine tasting 
note that are necessary with the lexical information desired. As a result of the 
thorough analysis carried out by expert linguists on the genre, the resulting 
text will contain the accepted structure, lexico-grammatical patterns and 
specific terminology of wine tasting notes in the target language and com-
munity, requiring little or no documentation/drafting on the translator’s side. 
Furthermore, the user will only have to carry out a minimal proofreading 
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phase (e.g., in case there is something very specific that a given client wants 
to include outside the norm).

Additionally, the user can upload their own pictures (as the logo or the 
bottle), and other common details (website, email, address of the winery, 
etc.) to the generator, and download the final document in different formats 
(PDF, MS Word and xml). These final steps could not only save time for 
translators, but would also give them the chance to offer the client the full 
finished product, and not just the text; this would definitely add value to 
the translator’s work in this highly competitive market.

Figure 5. Preview of a finished wine tasting note.



MonTI 13 (2021: 251-279) | ISSN-e: 1989-9335 | ISSN: 1889-4178

272 Moreno-Pérez, Leticia & Belén López-Arroyo

5. Conclusions

The translation market has become a minefield for translators: the high 
competition makes it complicated for professionals to specialize in one field 
of expertise or market, so translators have to accept high workloads at low 
prices and despite the tight deadlines. All that competition is increased 
by the fact that clients, especially businesses, understand translation as a 
commodity that can be offered by any supplier that meets their availability, 
productivity, cost and perceived translation quality requirements (Moorkens 
2017: 465).

In this context, Corpus Translation Studies can still help translators 
through the creation of tools that are adapted to the market, implying a true 
knowledge transfer between the profession and the academia, a process that 
is many times neglected in this and other areas of research. More specif-
ically, writing aids (namely generators), are tools that can help increasing 
productivity, as they shorten the translation process and allow translators 
to handle a variety of genres from different fields of specialization; they 
improve costs, as specialized genres are usually better paid and using this 
tool translators can start producing acceptable texts from the very begin-
ning; and they ensure quality, as they are tools built by expert linguists in 
the field with the information extracted from the analysis of a compilation 
of real texts. All this translates into high efficiency.

The generator described here is only an example, but there are more 
writing aids built by linguists and developed in the academia available, as 
the ones for the fields of tourism, medicine or public administration by the 
arText Project (cf. http://sistema-artext.com), or the other writing genera-
tors by the ACTRES group, some also related to the food industry (cheese, 
biscuits, herbal teas, and dried meats), some focused on other fields, such 
as tourist promotion, electronic products, company documentation, etc. (cf. 
https://actres.unileon.es/wordpress/?lang=en).

Although our study proposes that generators can be positive for transla-
tors to overcome some of the key problems in the translation industry, they 
also have a few possible drawbacks. Currently, the writing aids available 
are limited to certain genres and language pairs. However, if the use of 
generators became a trend among translators or companies, demand would 

http://sistema-artext.com
https://actres.unileon.es/wordpress/?lang=en
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foster research in this area, so more genres and language pairs could be 
added to the existing sources. A second disadvantage is that users who 
want to use certain writing aid tools have to pay a license, as is the case of 
the tool described here. Although an initial investment might be seen as a 
burden, the aforementioned efficiency improvement in terms of time, costs 
and quality would help recover that investment in a short period of time. 
Finally, the fact that writing aids are based on corpora could help solving a 
common problem of specialized sources: updating “newly coined specialized 
units” (Durán-Muñoz & Corpas Pastor 2020: 163). If the demand existed, 
developers could regularly feed the generators’ dictionaries by including new 
texts in the corpora they are based on.

We hope to have opened a worthy path for translators, whose job is 
increasingly necessary and demanding, but decreasingly cost-effective. Even 
a slight improvement in efficiency can make the difference, since clients 
might stop seeing translation as a burden and start seeing it as value for 
money. Pedagogy about the importance of translation is still useful and 
necessary, but the reality calls for different approaches to make businesses 
and translators’ points of view meet.
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